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Campaign Site Drives 
Consumer Conversion

SUMMARY

UMass Memorial Health Care was looking for more ways to engage 

with their audience and convert them into patients. To ensure the 

right message reached the right person at the right touch-point, they 

partnered with Healthgrades to integrate the Campaign Sites solution 

with Healthgrades CRM for a heart and vascular service-line campaign. 

This 16-month campaign has generated $5 million in contribution 

margin and 2,900 net new patients into the UMass Memorial system.  

“Healthgrades Campaign Sites is seamless, user-friendly, and 

the support is fantastic. The process has been very simple.”

Pamela Deveny
Marketing Account Manager, UMass Memorial Health Care

CLIENT

DETAILS & DATA

Solution
Campaign Sites – 
Healthgrades CRM &  
Marketing Services

Location
Massachusetts

How UMass Memorial Health Care connected each piece of the 
patient journey to create a winning conversion strategy 

SITUATION

UMass Memorial Health Care is the largest health system in Central 

Massachusetts, with three hospitals, community-based physician 

practices, outpatient surgery services, and affiliation with regional 

urgent care services. 

In order to increase patient volume, educate consumers, and build 

brand awareness in a competitive market, UMass Memorial embarked 

on a cardiovascular-focused campaign to reach consumers who were 

searching for cardio services or at high risk of needing care. In addition, 

the engagement produced by these marketing efforts needed to be 

tracked back to specific tactics to prove ROI and overall success. 

RESULTS 

39,624  digital interactions

2,417
404  

$5M contribution margin over the 
course of 16 month partnership 
with Healthgrades

leads from form submissions 
or phone calls

net new heart and  
vascular patients
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SOLUTION

UMass Memorial partnered with the Healthgrades team to build a 

targeted multichannel campaign with a Campaign Site, a new CRM-

integrated website building tool. The elements that UMass Memorial 

used to execute this fully integrated campaign included:

Campaign Site (Service-Line Microsite). The UMass team understood 

that all marketing efforts had to be tied to a specialized, consumer-

driven microsite in order to establish relationships with visitors and keep 

them moving through the funnel. Each marketing tactic directed the 

audience to the Campaign Site using a unique UTM code, so that it was 

clear where the user originated. Working with Healthgrades, the team 

was able to understand audience behavior by monitoring the areas 

where users were clicking, and easily make adjustments as necessary to 

optimize the experience.  

CRM. Integration with CRM was a vital part in proving the success of 

the UMass Memorial heart and vascular campaign. When a visitor filled 

out a form or called a number from the microsite, that engagement was 

fed through the CRM so that Healthgrades could report on downstream 

engagements.  

Omnichannel Approach. To connect the journey and reach patients 

through various touchpoints, the UMass Memorial team supported the 

microsite through a full multichannel approach. Using a strong risk and 

prevention-focused message and imagery, the campaign included direct 

mail, email, paid search, social, and display ads with various versions 

that related to the Campaign Site and the patients’ specific needs. 

RESULTS

The UMass Memorial Health Care heart and vascular service-line 

campaign achieved 39,624 digital interactions, 2,417 leads from form 

submissions or phone calls, and drove 404 net new patients into the 

Heart & Vascular Center. Over the course of 16 months, the partnership 

with Healthgrades generated $5 million in contribution margin.  

In addition to increased patient volume, UMass Memorial Health Care  

is now able to streamline the development of service-line microsites  

and attribute engagement activity to specific marketing tactics to  

prove ROI. 

“Before we had Healthgrades, we 

never had the mechanism to know 

if appointments were being made 

based on a certain tactic. We had 

no way of knowing if any of our 

efforts were generating business. 

Now we can clearly identify which 

effort is responsible for bringing in 

patients. It’s validating marketing 

and what we can do for the 

organization.”

Lori Albert
Marketing Account Manager,  

UMass Memorial Health Care

60%
reduction in time to market 

with Campaign Sites
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CAMPAIGN SITES AT THE CORE OF THE CONNECTED OMNICHANNEL CAMPAIGN EXPERIENCE

Paid Search Direct Mail Email Display Ads Social Media

Data-Driven
Learnings

Data-Driven
Learnings

Web
Analytics

User
Tracking

Call
Tracking

Form Submissions

CRM Marketing Automation

Healthgrades Campaign Sites provide a turn-key solution that delivers data-driven, 
conversion-focused experiences connected to ROI and integrated seamlessly with 

Healthgrades CRM and Marketing Automation.
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To learn more about how the Healthgrades platform can 

empower your health system, your physicians, and your 

patients — so that you can deliver a new and better model 

of care while improving your top-line growth —  

call 855.665.9276 or visit hs.healthgrades.com.

CONCLUSION

By integrating Healthgrades CRM with Campaign Sites, UMass 

Memorial connected each piece of the patient journey with cohesive, 

compelling content and strategically increased heart and vascular  

brand awareness and patient encounters. They were also able to clearly 

track engagement through their marketing channels and tie efforts 

directly to ROI. 

With this type of validation, UMass Memorial Health Care is adding 

additional Campaign Sites to reach more consumers in need of care 

while continuing to prove the value of their marketing strategies.

“Working on the Campaign Site with Healthgrades  

was very easy and collaborative.  

I would not hesitate to work with them again.”

Pamela Deveny
Marketing Account Manager, UMass Memorial Health Care
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